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1.0 EXECUTIVE SUMMARY








1.1 The Business Concept

Wellness Plus, P.C. (Wellness Plus or the Company) is a full service Chiropractic Clinic that supports the most current, state-of-the-art technology available in today’s medicine. In addition to Chiropractic Care, the Company provides Massage Therapy, Aqua Massage, Chair Massage, Physical Therapy, Acupressure and Rehabilitative Care after Auto Accidents and Personal Injuries. 

The Company currently operates three facilities in the greater Atlanta, Georgia, area and is looking to add additional locations. The first location to be added will be in the Buckhead district of Atlanta.

Wellness Plus maintains a staff of professionals who provide excellent care and attention to clients. It offers its services in attractive, clean and supportive locations. Each location has the latest state-of-the-art technology. Wellness Plus accepts all major insurance plans. For individuals without insurance, it offers flexible and affordable payment plans. 

All of the Company’s locations are in growing and bustling areas. The new Buckhead location is in a high density corporate area with extensive traffic. The new location will have great visibility and good parking accommodations for clients. It is conveniently located near many corporate offices, making it very convenient for clients to make an appointment during working hours.

Wellness Plus will take advantage of the thriving corporate and commercial environment in Buckhead to drive clients to its new location. The Company will also benefit from the growing interest in wellness by the urban population it services and from the growing understanding of illness prevention from non-traditional medicine.

The Company expects to gain a profitable market share within a very short period of time. Determinations have been made for the size of the market, amounts of budgeted advertising and promotional dollars, its planned location and the number and kinds of competitors.

Projections call for the Company to generate revenues of $161,000 at the Buckhead location in its first twelve months. Collectively in all of its offices, Wellness Plus will generate $645,000 in annual revenues during that 12 month period. Wellness Plus will add an additional two offices in the following years, reaching $968,000 in revenues, more than $286,000 of operating income and $187,000 of net income by the fifth year.

1.2 The Opportunity

Chiropractic Industry

Research shows every year more than 18 million Americans will visit a Chiropractor. Today many people include Chiropractic services as part of their health care. Chiropractic care is safe and effective and considered less risky than many medications or medical interventions. Each year more evidence supporting the effectiveness of chiropractic continues to emerge, according to the 2007 American Chiropractic Association (ACA). The following statistics were released in a recent ACA report:

· Chiropractic is the largest, most regulated, and best recognized of the complementary and alternative medicine (CAM) professions.

· There are more than 60,000 active chiropractic licenses in the United States.  All 50 states, the District of Columbia, Puerto Rico, and the U.S. Virgin Islands officially recognize chiropractic as a health care profession.

· In 2002, approximately 7.4% of the population used chiropractic care – a higher percentage than yoga, massage, acupuncture or other diet-based therapies. 

· Doctors of Chiropractic undergo at least four years of professional study at one of 16 chiropractic colleges accredited by the Council on Chiropractic Education (CCE), an agency recognized by the U.S. Secretary of Education. In addition, Doctors of Chiropractic must pass national board examinations and become state-licensed prior to practicing.

· In national surveys, patients favor chiropractic over medical care for back or neck pain.  Patients routinely rate Doctors of Chiropractic highly in skill, manner, and explanation of treatment.

· Doctors of Chiropractic provide care in hospitals and other multidisciplinary health care facilities.

· Chiropractic is the third largest doctoral-level health care profession after medicine and dentistry. 

· Back pain is the second leading cause of all physician visits in the U.S. In fact, half of all working Americans admit to having back pain each year; 43% of patients (seen by a doctor of chiropractic) were treated for low-back pain. 1
Typically, the human body has 24 movable vertebrae. Multiply that number with the population of the U. S. of slightly over 301 million (July 2007), and you get over 7.2 billion vertebrae. In a recent article, Michael Dorausch, staff writer for Doctor of Chiropractic Planet, stated a person’s spinal anatomy breaks downs, not including the over 300 million sacral bones used while sitting at a computer or while driving a car, into the following categories: 

· 2.1 billion Cervical Vertebrae (neck bones)

· 3.6 billion Thoracic or Dorsal Vertebrae (mid back bones)

· 1.5 billion Lumbar Vertebrae (low back bones)

If a person’s vertebrae are not functioning properly, it is known as subluxation. The definition of subluxation (sub''luk-sa'shun) is “Any vertebrae which has lost its proper juxta-position with the bone above, below, or both, which impinges on a nerve and interferes with mental impulses. That is, a spinal misalignment or malfunction that doesn't allow your body's communication system to work properly.” 3
Furthermore, in a report titled, A Diagnosis and Treatment of Low Back Pain: A Joint Clinical Practice Guideline, from the American College of Physicians and the American Pain Society Interventions, the following definitions apply (a brief list): 4
Acupressure 

An intervention consisting of manipulation with the fingers instead of needles at specific acupuncture points

Interferential Therapy

The superficial application of a medium-frequency alternating current modulated to produce low frequencies up to 150 Hz. It is thought to increase blood flow to tissues and provide pain relief and is considered more comfortable for patients than transcutaneous electrical nerve stimulation.

Low-level Laser Therapy

The superficial application of lasers at wavelengths between 632 and 904 nm to the skin, in order to apply electromagnetic energy to soft tissue; optimal treatment parameters (wavelength, dosage, dose-intensity, and type of laser) are uncertain.

Massage

Soft tissue manipulation using the hands or a mechanical device through a variety of specific methods; the pressure and intensity used in different massage techniques vary widely.

Progressive Relaxation

A technique involving the deliberate tensing and relaxation of muscles to facilitate the recognition and release of muscle tension

Spa Therapy

An intervention involving a number of therapies, including mineral water bathing, usually with heated water

Spinal Manipulation

Manual therapy in which loads are applied to the spine by using short- or long-lever methods and high-velocity thrusts are applied to a spinal joint beyond its restricted range of movement -- spinal mobilization, or low-velocity, passive movements within or at the limit of joint range, is often used in conjunction with spinal manipulation.

Transcutaneous Electrical Nerve Stimulation (TENS)

Use of a small, battery-operated device to provide continuous electrical impulses via surface electrodes, with the goal of providing symptomatic relief by modifying pain perception

Scott D. Boden, MD, professor of orthopaedic surgery and director of the Emory University orthopaedics and spine center, told WebMD, "These programs have been around for 15 to 20 years. For some, the most important thing is just the education that they are not falling apart, so they can to stop searching for the cure and go on and live their lives."

WebMD medical news reported, according to a panel of experts from the American Pain Society (APS), people who suffer low back pain have high odds of finding relief without surgery. Panelist Roger Chou, MD, associate professor of medicine at Oregon Health & Science University in Portland, stated that if a person has nonspecific low back pain, not related to a specific condition such as a compressed nerve, fracture, cancer, slipped disk, there is good news. Chou told WebMD, “There are lots of options out there that have pretty good evidence they work. There is no one perfect treatment for everybody. If you are interested in spinal manipulation and acupuncture, the evidence is just as good as for medications."

“Once upon a time, doctors told people with low back pain to stay in bed for three days -- perhaps with a board under their mattress. That very bad advice actually made back pain worse,” Chou added. "We don't want people lying in bed. Get out. Try a normal range of activities, but back off if your back hurts. But you won't hurt your back by doing regular stuff, and it may actually keep your back conditioned and strong."
Routine X-rays were also performed by Doctors for patients complaining of low back pain. That is the wrong approach, says the panel, “X-rays are indicated only when a doctor has reason to suspect an underlying condition that could be confirmed by imaging studies.” 

For most patients, surgery is not an answer for back pain. Consumer Reports stated that back surgery is the “No. 1 most overused medical treatment.” Chou said, “Since surgery doesn't offer a large advantage in most patients, the message is that most people will be able to get better without surgery. If you can avoid it, you are going to be better off." 5
First Research, industry trends, profiles, and marketing research company, reports the US chiropractic industry includes about 30,000 firms with combined annual revenues of $7 billion. 

“Some chiropractors believe that spinal manipulation can cure other types of medical symptoms, such as asthma, and that regular ‘adjustments’ are a useful preventative measure. Chiropractors may specialize in sports injuries, neurological symptoms, orthopedics, pediatrics, nutrition, internal disorders, or diagnostic imaging,” states First Research. 6
U.S. Population Demographics

According to the Central Intelligence Agency (CIA), 2007 World Fact Book, the U.S. population is estimated at 301,139,947 as of July 2007. 

Age demographics are as follows: 2 
· 0-14 years: 20.2%

· male 31,152,050

· female 29,777,438

· 15-64 years: 67.2%

· male 100,995,752

· female 101,365,035

· 65 years and over: 12.6%

· male 15,858,477

· female 21,991,195

· Median age:

· Total: 36.6 years

· Male: 35.3 years

· Female: 37.9 years 

It should also be noted that the U. S. population shows 78 million Americans were born from 1946-to-1964, referred to as baby boomers, this segment of America’s population will have a substantial impact on the Chiropractic industry. Aging in this group of individuals will help drive chiropractic services for many years. However, Chiropractors treat a variety of skeletal injuries, pain, and related conditions.  

Massage Therapy Fast Facts

Associated Bodywork & Massage Professionals released the following massage industry data: 7
· 241,058 trained therapists provide massage and bodywork in the United States.

· Consumers receive approximately 230 million massage sessions annually, making massage therapy an $11 billion to $15 billion industry.

· Sixteen percent of U.S. adults visited a massage therapist in 2006, and 38 percent have received a professional massage sometime in their life.

· Consumers in 2006 had an overwhelmingly positive response to a massage, with 85 percent reporting very favorable feelings about their most recent experience.

· The median price for a one-hour massage is $60 (ABMP 2005 Member Survey, correlated by the same finding in the Harstad Strategic Research 2007 Consumer Survey)

· A slightly higher proportion of American adults received at least one massage therapy session in 2006 than accessed chiropractic or physical therapy services. Most physical therapy services and many chiropractic treatments are reimbursed by health insurance, while more than 90 percent of massage therapy sessions are paid out of the client’s pocket.

· Consumers in the West and Midwest are most likely to have received a massage in 2006—20 percent and 19 percent respectively in a recent survey, compared with 14 percent in the Northeast and 12 percent in the South. Each of these percentages is up from 2004 levels, with the six percentage point gain in the Midwest the most dramatic. Massage use is higher in metropolitan areas. 

· The number of state-approved schools has increased from 637 to 1,529 between 1998 and 2007.

· There are as many as 250 known types of massage and bodywork, with new massage modalities emerging every year.

· In the 38 states with licensing, uniform rules apply throughout each particular state, though the detailed requirements vary. Local requirements in the current 12 non-licensed states vary considerably. 

There is a large opportunity for Wellness Plus to continue to grow its business and become the dominant and respected Chiropractic Clinic in the greater Atlanta area.
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2006

Revenues

$300,980.00

$483,887.29

Expenses

$198,751.00

$339,759.00

Net Income

$102,229.00

$144,128.00

Historical Financials

1.3 Operations of the Business

Wellness Plus targets prospective clients within the greater Atlanta geographic area. Current offices are located in the downtown, Tucker and Dunwoody sections of Atlanta. The newest location will be in the Buckhead district. As its business continues to grow, the Company will add additional offices. 

The Company maintains professional staff at each of its locations. Each location is open normal business hours.

Marketing efforts of the Company will focus on several activities. These include web advertising, signage, referrals and its web site.

1.4 Service Offerings

Wellness Plus provides a wide range of services for its clients. The concept is to provide a range of wellness related services to satisfy the widest audience possible. Services include: 

· Chiropractic Care 

· Therapeutic Massage 

· [image: image10.jpg]


Aqua Massage 

· Chair Massage 

· Weight Management 

· Physical Therapy 

· Acupressure 

· In office X-rays 

· Rehabilitation after auto 

accidents and work injuries

Chiropractic Care 

Chiropractic is a natural healing art and science based on the fact that the human body has recuperative, self-healing capabilities and that there is a correlation between skeletal structure and optimum bodily function. The interdependence of structure and function, and the relationship between the nervous system - particularly the spinal nerves - and the rest of the body is the core element of chiropractic's approach to healing and wellness. 

Wellness Plus believes that a client’s body has the ability to heal itself naturally. In fact, Chiropractic care was founded with that philosophy in mind. 

For over 100 years chiropractors have focused their attention on the spine. The spinal cord projects nerves between the individual vertebrae and as such are directly affected when vertebras are not functioning correctly. When the spine misaligns or malfunctions, a disorder called a subluxation will occur. 
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Median income

$35,208
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Mean income
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$38,736

$28,900

$77,620
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Families

Income Range

Total 

Households

A subluxation is a misalignment of a vertebra that inhibits nerve supply and causes a cascade of negative effects that include abnormal body posture, pain, numbness/tingling, muscle spasms and poor functioning of our vital organs. A subluxation can arise from any number of chemical, physical, or emotional stress factors. 

When the body is not able to communicate appropriately through the nervous system, it is not able to self-heal. Chiropractic seeks to identify, analyze and adjust subluxations. 

The Doctor of Chiropractic restores the body's nerve function by adjusting the misaligned vertebra into its correct position. When nerve function is improved, bodily processes become more natural and healthy. As a science, chiropractic deals with the relationship between the spine and nervous system and the effects on the body's innate ability to express and maintain good health. As an art, chiropractic entails knowledge, skill and dexterity to locate and correct subluxations that impair and rob the body of its ability to maintain optimal health and wellness. 

The Company’s goal is to help a client achieve optimum health. Thousands of clients have achieved greater health and pain-free living through chiropractic.

Therapeutic Massage 

Therapeutic massage is an essential component of Wellness Plus’ chiropractic care. The massage the Company offers is geared specifically to the improvement of chronic pain, injuries, reduced range of motion, inflammation, muscle strains and spasms, and poor circulation. This work has the proven secondary effect of enhancing immune function. The Wellness Plus team of licensed massage therapist’s produces rapid, positive results by using a range of integrated therapies, tailored to a client’s specific needs. This approach, unique in the state of Georgia, may include physio-massage, orthopedic, trigger point therapy, and deep tissue massage. 

Aqua Massage 

Aqua Massage uses water – but clients stay dry and clothed! Ten minutes of aqua massage can equal 30 minutes of “hands on” massage. Clients feel relaxed, refreshed and invigorated after an Aqua Massage. Aqua Massage is recognized around the world as the best dry hydrotherapy system. 

The Aqua Massage unit is manufactured by Aqua Massage International, and is built in the United States. It is the world’s premiere dry water massage system. 

Chair Massage and Corporate Chair Massage 

Chair Massage is specifically suited to relieve stress in high-tension areas and promote a renewed sense of energy, well-being and vitality. Weekly, bi-weekly or monthly visits keep clients healthy, happy and stress-free. Chair Massage visits are also an effective way to ease tension and boost productivity during stressful periods or "crunch time" for clients.
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Corporate Chair Massage has always been the preferred way to manage workplace stress for many leading companies worldwide. The positive effects of workplace chair massage create lasting results and contribute to the well-being and success of an entire company. 

Weight Management 

At any times, as many as half of all Americans are on a diet (and millions of others think they should be.) Those who manage to lose weight often struggle to keep it off. In an effort to help clients maintain a healthy weight, Wellness Plus can help to answer some of the most common questions asked of nutrition and weight management experts: 

· How do I know if I'm eating too much? 

· How do I know if my weight-loss program is good? 

· What if I need to gain weight? 

· What triggers my food cravings? 

Physical Therapy 

Physical therapy is the provision of services to people and populations to develop maintain and restore maximum movement and functional ability throughout the lifespan. It includes the provision of services in circumstances where movement and function are threatened by the process of aging or that of injury or disease. The method of physical therapy sees full and functional movement as at the heart of what it means to be healthy. 
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Physical therapy is concerned with identifying and maximizing movement potential, within the spheres of promotion, prevention, treatment and rehabilitation. It involves the interaction between physical clients, families and care givers, in a process of assessing movement potential and in establishing agreed upon goals and objectives using knowledge and skills unique to physical therapists. 

Acupressure 

Acupressure, acupuncture, and related practices Do-in, G-Jo, Shiatsu, and Myotherapy, have been practiced in Asia for thousands of years. Only recently have they gained wider acceptance in the West. Traditional Asian medicine emphasizes personal responsibility for one's health. 

By learning how to stimulate their own pressure points, clients can relieve minor or moderate symptoms, and reduce the need for nonprescription drugs. Unlike most drugs, relief is usually immediate.

2.0 The Company










2.1 Mission of the Company

Wellness Plus’ mission is to provide treatment to the whole person and aid an individual in achieving optimum health and prosperity. Whether someone is here as a result of a personal injury (new, recurrent, or recently aggravated), workman’s compensation case, or car accident, it is our commitment to provide the most comprehensive treatment available to our patients. Our services will be sought after for their reliability and excellence. Our people will treat each client with respect and we will be known for our outstanding client service.

2.2 Company Structure
2.2.1 Legal Status

Wellness Plus is an S Corporation organized in the state of  removed in 2003. The Company is wholly-owned by Dr. Name Removed .

2.2.2 Physical Location

The Company currently operates out of three facilities in the Atlanta area. These include. 

Wellness Plus - Location removed
Location removed 

Location removed

Location removed

Wellness Plus - Location removed
Location removed

Wellness Plus - Location removed
Location removed

The Company leases suitable space at each location to support its operations. Each space includes a reception area, patient rooms and office area. They each provide easy access to clients and employees with ample free parking. 

Wellness Plus is looking to expand immediately into the Buckhead district of Atlanta. It is negotiating lease space in the Terminus 100 building located at the corner of Peachtree Road and Piedmont Road.

2.2.3 Intellectual Property

Wellness Plus maintains a web site at Web Address Removed to market its services. There is no other proprietary intellectual property owned by the Company.

2.3 Company History

Wellness Plus has been in business for several years. During that time, the Company has maintained profitability while growing significantly.
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As such, it has extensive experience in this industry.

In addition, the Company has performed extensive research to determine the market viability and operational challenges for opening a new office in Buckhead.  Questions that were addressed include:

· What is the market opportunity (is there a need for the business)?

· What type of competition can be found near-by?

· Can the targeted market support the business?

· What types of clients will the business attract?

· Are there suitable facilities for lease in the area?

· How much start-up costs are needed? 

3.0 Growth Strategy









3.1 Business Objectives

The Company is planning on strong growth in the next twelve months. It plans on achieving the following objectives:

· Secure a lease for the Buckhead area

· Open its new office

· Build a staff of professional employees for the Buckhead location

· Grow company-wide twelve month revenue in excess of $645,000

In succeeding years, Wellness Plus will continue to grow its business and will achieve these objectives:

· Add two more office locations

· Grow the annual number of new clients each year

· Develop a reputation that will exceed competitors in every area

· Achieve excellent client loyalty by placing strong emphasis in the areas of outstanding service and support

· Maintain an experienced and professionally trained staff of professionals

· Attain $968,000 in annual sales in Year 5

3.2 Targeted Customers
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Wellness Plus has identified a clear and substantial target market. Targeted customers will include:

· Men and women age 30-65

· Corporate employees working in stressful environments

· Wellness educated persons

· Clients with good insurance coverage

· Hotel guests

· Conventioneers

The Company targets these types of customers within the downtown, midtown and Buckhead areas of Atlanta.

3.3 Key Initiatives

Wellness Plus has developed the following key initiatives to achieve its growth goals:

· Open its Buckhead location within the next 6 months

· Expand its marketing efforts to attract clientele from the Buckhead area

· Open two more offices in succeeding years

· Establish an aggressive program to identify and secure clients

· Hire and train qualified staff

· Provide the best services at the most competitive pricing

· Provide a satisfying experience for every client

The Company believes it can complete these initiatives and achieve success.

3.4 Competition and Competitive Advantages

Wellness Plus has identified several competitors. There are numerous chiropractic clinics throughout ANYWHERE. One of the largest clinics is:

Wellness One

Web Address removed
The Company believes it can compete very effectively for several reasons:

· It provides more services for the same insurance claim or cash payment

· Its offices are very conveniently throughout Atlanta and are located near clients’ workplaces

· It offers better value and higher quality services

3.5 Size of the Market

Wellness Plus is focused on obtaining customers in the greater ANYWHERE area. This area is large enough to support the Company’s business objectives.

The Terminus 100 building that the Company will locate in is in the heart of the Buckhead district. Traffic counts from 2004 show the following:


Peachtree North – 44,903


Peachtree South – 35,630


Piedmont North – 41,778


Piedmont South – 35,439

The Terminus building is less than 1 mile from the ANYWHERE Square Mall with more than 2 million sq. ft. of shopping.
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3.6 Marketing Activities

Marketing efforts will emphasize the convenience, improved well being and satisfaction that Wellness Plus’s services offer. Wellness Plus will implement various marketing efforts to attract clients including:

· Optimize its web site to describe and promote the business

The Company will optimize its web site to attract prospective customers. The website will be attractive and easy to navigate. 

· Web advertising (pay-per-click)

Wellness Plus will buy ads for various search words and phrases on applicable search engines.

· Search engine optimization (SEO)

The Company will optimize its web site so that it will in improve its yield in search engine results. Wellness Plus will continually improve its SEO scores by optimizing to search words and by establishing link programs whereby the number of sites linking to it increase. 

· Signage

The Company will maintain compelling and very visual signage in its locations to attract those people passing by or driving by the area.

· Client loyalty programs

The Company will develop strong customer loyalty programs. Wellness Plus will implement and manage programs that reward a client for repeat business with eh Company.

· Referrals

Wellness Plus will develop referral programs whereby existing customers receive incentives to refer friends or associates to the Company.

4.0 Corporate Management







4.1 Management 

Founder and President:  Dr. Name Removed , DC

Management:  Dr. Name Removed, DC

5.0 Key Financial Projections







5.1 Financial Needs and Use of Funds

The Company has no funding requirements. Operations of the business generate sufficient cash flow to allow the Company to achieve its expansion goals.

5.2 Projected Profit and Loss 

Wellness Plus’s revenues are projected to grow significantly in the next twelve months with the addition of the new Buckhead office. For the 12-month period, total revenues will equal $645,000 and this will yield an operating profit of $191,000 and a net income of $116,000

The next two graphs show Wellness Plus’s projected annual revenues and annual net profit over a five year period. 
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Existing Locations 83887 BAB3G7 483867  $483807 9483807
New Location #1 §15129  §161.29  §161295  $16129  $16129
New Location #2 50 §161295  $161295  §161296  §16129
New Location #5 50 50 §161295  §16129 516109
Total Revenues 645183 | 806479 | 8967775 8967775 §967.775
Gross Profit 9645183 $80BA79 8967775 4987775 §97.775
1000% 1000% 1000% 1000% 1000%

Expenses
Advertising 57,607 9758 $11710 §11710 §11710
Autornobile §194 5242 5290 5290 5290
Bank Senice Charges §387 §484 5581 5581 5581
Cleaning 323 §403 §484 §484 §484
Contributions (3 55 §10 §10 §10
Dues & Subscriptions 5258 323 §357 §357 §357
Equiprnent Rental 54452 95565 96,678 96,678 96,678
Insurance §2.367 §2964 §3561 §3561 §3561
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Supplies §5.420 6774 $8.129 $8.129 $8.129
Taxes 5357 §484 5581 5581 5581
Telephone §12,000 §15001  §18001 §18001  §18,001
Uilties 53,607 54758 $5710 $5710 $5710
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Other Income/Expense
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Taxes §77510 §97257  $118651  $121472  §124430
Net Income §116265  §145865  §177977  §182008  $186.645
18.0% 181% 154% 186% 193%
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Detailed profit and loss projections are presented in the Appendix.
5.3 Projected Balance Sheets

Based on projected revenues and expenses, the Company anticipates maintaining a strong balance sheet. 

[image: image22.png]Cash Flow Analysis
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Year1 | Year2 Year3 Yeard Year5
Froj Froj Froj Froj Froj
Cash from Operations
Net Incorme 116265 §145805  §177.977 §182,208 §186,645
Accounts Receivable Increase (545,183) | (3606,479)  (8967.775)  (3967.775)  (8967.775)
Accounts Receivable Paid §645,183 | $306479  §967.775 §967,775 §967,775
Change in Inventory 50 50 50 50 50
Accounts Payable Increase 450344 §567930 661517 §681,517 §681,517
Accounts Payable Paid (5416,487) (3482741)  ($577.396)  (3567.930)  (§567.930)
Add Back Note interest 50 50 50 50 50
Add Back DepreciationgAmortization 50 50 50 50 50
Total Cash from Operations §150,127 | §231075  §262097 §295,794 $300,231
Cash from Investing
Purchases of PRE 50 50 50 50 50
Purchases of Intangibles 50 50 50 50 50
Total Cash from Investing 50 50 50 50 50
Cash from Financing
Proceeds from Debt 50
Payments on Debt 50 50 50 50 50
Equit 50 50 50 50 50
Total Cash fram Financing 50 50 50 50 50
Change in Cash §150,127 | §231075  §262097 §295,794 $300,231
g Balance §29602  §183729 8414803 §696,901 §992,695
Ending Cash Balance $183729  $414803  $696.901 $992695  §1292.906




Complete projected balance sheet details are shown in the Appendix.

5.4 Projected Cash Flow

The Company’s cash flow projections show that Wellness Plus will have sufficient cash to support the business. The following graph presents a view of projected cash flow of the business.
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5.5 Break Even Calculation

Wellness Plus achieves break even in its new Buckhead store with about $120,000 in annual revenues. This is shown in the following graph.
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5.6 Summary of Landlord Risk
Wellness Plus desires to lease office space in the Terminus 100 building. This plan shows that the Company can achieve its business goals and that these goals provide a satisfactory cash safety cushion for the Company. 

The Company will make timely monthly payments to the landlord. Cash flow projections support the Company’s ability to meet monthly payments.

Management believes the business plan and projections presented in this plan show that the landlord has minimal risk with this lease.
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